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The opening statement encourages the workshop, in setting a framework for action for the CSDR, to pay particular
attention to five areas: CSDR is not about poverty but seeks to remedy the results of poverty; UNICEF should see it
role as agent provocateur1; political will is not only a factor on the part of government, the people's political will is
also necessary; semantics - he does not like social marketing'; changing from supply approach to a demand
approach; ethical values - moving from partial treatment to whole treatment, from aggression to consideration, from
anti-illness to pro-health.
The closing statement discusses what has been learned during the workshop, and new
communications/publications policy in UNICEF.
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OPEN1NG_§TAIEMENT_BY_IAR21E_VIITACH1

There has been somewhat of a revolution over the past few

yearsi which is, as most revolutions not complete: A United Nations

'- agency has generally agreed that communications and information are

central to its programmes and not at the periphery.

This meeting should have a purpose. We should try to work

out a general framework for action, which will then have to be

adapted to very special local country contexts.

There are five areas that need attention, in developing this

framework:

1 UiEitatigns_of_QSDR

C5DR programmes are not about poverty, but seek to remedy

the results of poverty. Advocacy can have an impact on poverty

itself, but our programmes deal mainly with the fall-out (effects

of poverty)

2. Organisational Constraints

In a sense many of us are strangers in the countries where

we work, since tU£ ̂ o not speak the national language. We are

getting better at this ( the SOWCR*was issued in 48 languages last

year), but given this limitation we should see our role to be that

at a catalyst, an "animateur" or even an ".agent provocateur".

UNICEF_i5_ngi_il2Qui_yNIQEFi but about children. Therefore we must

encourage others to participate, and their should be no sense of

competition in the sometimes tragic " game " we are in.

State of the World's Children Report



+ 3. Poiitisai_wiii

• S i n c e t h e t e r m w a s c o i n e d b y A r t h u r L e w i s , w e h a v e u s e d it

to r e f e r m a i n l y t o t h e w i l l of g o v e r n m e n t s . It is t r u e t h a t n o t h i n g

J g e t s s t a r t e d in o u r c o u n t r i e s w i t h o u t t h e g o v e r n m e n t , p a r t y e t c .

B u t nothirrg i s m a i n t a i n e d w i t h o u t p o p u l a r p o l i t i c a l w i l l . T h e

> e x a m p l e of w h a t S r i L a n k a w a s a b l e t o a c h i e v e is u s e f u l t o

c o n s i d e r . It is n o t s o m u c h a q u e s t i o n of w h a t w e c a n a f f o r d t o

• d o , b u t w h a t w e c a n n o t a f f o r d n o t t o d o , t h a t e x e m p l i f i e d p o p u l a r

w i l l in S r i L a n k a .

4. Semantics

* We s h o u l d a v o i d t oo m u c h e m p h a s i s on s e m a n t i c s . T h o u g h we

work w i t h w o r d s , a n d th e y b e c o m e s y m b o l s in our M o v e s , we s h o u l d

< not g e t b o g g e d d o w n in " w o r d s a b o u t w o r d s " . S o c i a l M a r k e t i n g is a

te r m t h a t r u b s me the w r o n g w a y . I d o n t like its c o n n o t a t i o n s . I

* p r e f e r s o c i a l or p r o g r a m m e c o m m u n i c a t i o n s , b r i n g i n g a l o n g t h e

s k i l l s t h a t h a v e b e e n l e a r n t in the m a r k e t p l a c e .

)

) 5- Q e m a n d _ A E E r o a c h

' W e h a v e t o r e c o g n i z e a t e r r i b l e t r u t h . T h i r t y F i v e t o F o r t y

y e a r of d e v e l o p m e n t h a s by a n d l a r g e f a i l e d e x c e p t in s o m e s m a l l

* c o u n t r i e s . N o r t h K o r e a for e x a m p l e w h i c h is a l r e a d y d o i n g 1 1 0

p e r c e n t of w h a t U N I C E F is a d v o c a t i n g e l s e w h e r e . T h e r e are f e w

* e x a m p l e s w h e r e t h e s u p p l y a p p r o a c h h a s w o r k e d . It h a s its

l i m i t a t i o n s a n d h a s h u g e c o s t s ( s o c i a l a n d h u m a n ) . O n e e x a m p l e u s e d
1 w a s F a m i l y P l a n n i n g . T h e r e h a s b e e n a b e l i e f t h a t u p t o n o w s u p p l y

ill c r e a t e d e m a n d . R a t h e r d e m a n d c r e a t e s d e m a n d .
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6. Etbical_Valyes

P r o g r a m m e c o m m u n i c a t i o n s m u s t r e s p o n d t o n e e d s a t a very

b a s i c l e v e l , s u c h a s e x p l a i n i n g to a m o t h e r w h y s h e s h o u l d

v a c c i n a t e h e r c h i l d r e n ( i n c l u d i n g w h a t v a c c i n a t i o n i s ) . B y d o i n g

t h i s m o r e d e m a n d w i l l b e g e n e r a t e d ; a n d s u p p l y m u s t b e r e a d y t o

r e s p o n d . In d o i n g t h i s w e m u s t s e e k v a l u e s a p p r o p r i a t e t o o u r t i m e

a n d w e s h o u l d m o v e f r o m a g r e s s i o n t o c o n s i d e r a t i o n ! f r o m

" a n t i - i l l n e s s " t o " p r o - h e a l t h " ; f r o m p a r t i t a t r e a t m e n t t o w h o l e

t r e a t m e n t .
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T h e f i e l d w i l l a l s o h a v e a c c e s s t o t h i s

HT^lHr^^^H
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